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Response Demographics

958 Complete Responses
Survey open from Jan. 3-Feb. 28, 2025

Female 72% 70 or older 13.7%
Male 28% 60-69 21%
50-59 22%
Residents* 93% 30-39 15%
Non-Residents 7% 18-29 2.3%

*20% of residents indicated they also work in Keller
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Response Demographics

Children in the Household
54%

Yes

No

46%

Children’s Ages

0-2 10%
3-5 12%
6-8 16.5%
9-12 18.5%
13-17 23%
18 or older 20%
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Consumer Behaviors
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How often do you dine out or order takeout each month?

Residents

4 or more times a
week, 15%

2-3 times a week,

43%

1 time a week,
24%

1-3 times a month,
17%

Never, 1%

0%

5% 10% 15% 20% 25% 30% 35% 40%

45%

50%

Non-Residents

4 or more times
a week, 10%

2-3 times a
week, 45%

1 time a week,

27%
1-3 times a
month, 18%
Never, 0%
0% 10% 20% 30% 40%
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Which type of restaurants do you frequently visit?

Restaurant Type Residents Non-Residents

Fast Food - Quick counter or drive-thru service 44% 58%
S (ex. Burger King)

Fast Casual - Counter service or limited table service 70% 75%
$-$S (ex. Jason's Deli)

Casual Dining - Causal atmosphere and full table service 89% 80%
$S (ex. Olive Garden)

Fine Dining - Upscale with exclusive items and full table service 32% 18%
$SS-SSSS (ex. Ruth's Chris Steak House)
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Rank factors when choosing a restaurant

Residents Non-Residents
v Food Quality : v Food Quality :
u Price : v Price :
Customer Service Location
Location Customer Service
Ambiance Ambiance
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How frequently do you shop at local retail stores each month?

Residents Non-Residents
4 or more times a 4 or more times a
week, 7% week, 3%
I [a—
2-3 times a week, 2-3 times a week,
26% 18%
1 time a week, 1 time a week,
18% 20%

1-3 timeg a
month, 4%

1-3times a
month, 58%

Never, 5% Never, 1%

0% 10% 20% 30% 40% 50% 0% 10% 20% 30% 40% 50% 60% 70%
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Perceptions of Existing
Business Conditions in Keller
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There is a well-balanced mix of full-service restaurants in Keller

Residents Non -Residents
Strongly Agree, Strongly Agree,
- 4% 6%
Agree, 15% ‘ Agree, 33%
Neutral, 20% Neutral, 24%

Strongly
Disagree, 16%

0% 10% 20% 30% 40% 50% 0% 5% 10% 15% 20% 25% 30% 35% 40%

Strongly
Disagree, 7%
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| can generally find what | want to eat here in Keller

Residents Non-Residents

Strongly Agree, Strongly Agree,
2% 4%

Agree, 22% Agree, 36%

Neutral, 21% Neutral, 25%

Strongly Strongly
Disagree, 9% Disagree, 1%

0% 10% 20% 30% 40% 50% 0% 5% 10% 15% 20% 25% 30% 35% 40%
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| can generally find what | am shopping for here in Keller

Residents Non-Residents

Strongly Agree, Strongly Agree,
2% 3%

Agree, 21% Agree, 29%

Neutral, 27% Neutral, 27%

Strongly
Disagree, 11%

Strongly
Disagree, 3%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 0% 5% 10% 15% 20% 25% 30% 35% 40%
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Keller has a sufficient number of service-oriented businesses

Residents Non-Residents
Strongly Agree, Strongly Agree,
26% 32%
Agree, 48% Agree, 5b%
Neutral, 18% Neutral, 10%
. Disagree, 6% I Disagree, 3%
I Strongly Strongly
Disagree, 2% Disagree, 0%
0% 10% 20% 30% 40% 50% 60% 0% 10% 20% 30% 40% 50% 60%

Excellence e Integrity e Service ¢ Creativity ¢ Communication



There is a well-balanced mix of local vs. chain businesses in Keller

Residents Non-Residents

Strongly Agree, Strongly Agree,
4% 1%

Agree, 31% Agree, 34%

Neutral, 28% Neutral, 34%

Strongly
Disagree, 1%

Strongly
Disagree, 6%

0% 5% 10% 15% 20% 25% 30% 35% 0% 5% 10% 15% 20% 25% 30% 35% 40%
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Community Support &
Economic Development Incentives
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Restaurant Recruitment

Restaurant Type Respondents

National chain restaurant 38%
Restaurants that are established in other states, but new to Texas 60%
Restaurants that are established in Texas with only a few locations 77%

or sparsely in North Texas

Local chef-owned restaurants 78%
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Importance of Shopping Locally

Very Unimportant
Unimportant 1%

2%

Neutral
15%

Very Important
31%

Important
51%
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Retail Recruitment

Retail Type Respondents

National franchises 53%
Retailers that are established in other states, but new to Texas 59%
Retailers that are established in Texas with only a few locations 73%

or sparsely in North Texas

Local small businesses 66%
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Support Restaurant Economic Development Incentives

Unlikely Very Unlikely

4% “ 2%

Very Likely
30%

Neutral
17%

Likely
47%
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Support Retail Economic Development Incentives

Unlikely Very Unlikely
7% 3%

Very Likely
25%

Neutral
22%

43%
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Developments Most Needed In Keller

v Restaurant J

Retail

Entertainment

Office

Light Industrial
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Restaurant & Retail Requests
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Restaurant Requests
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Retail Requests
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Entertainment Requests
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Next Steps

* New Economic Development hire will evaluate

* Retail Coach will help assess these new leads and categorize which
businesses are a match for Keller.

* Matched businesses:
* Added to recruitment list
* |ldentify potential sites
* Pursue contacts
* Arrange site visits

e Continue our Keep it in Keller & Communication efforts
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Gty f KELLER

Questions?

Rachel Reynolds
817-743-4146
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